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Introduction

This is a guide of 
how to use the basic 
design elements of 

HappyTails. 

HappyTails was inspired by a 

beautiful Nova Scotia Duck Toller 

Retriever called Frank. His owner 

wanted to make sure his best friend 

in the whole world got the best 

possible nutrition.  This became the 

mantra for the company he named 

HappyTails. And to this day, we 

still work as hard as we can to keep 

those tails wagging! Only the best is 

good enough for your best friend! 
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01 Typography

Chelsea Market Pro - regular

Phoreus Cherokee - light italic

Phoreus Cherokee - bold

Phoreus Cherokee - regular



02 Colour



03 Logo



Logo

Clearspace
The size 

of the first 
letter in 
the logo 

indicates the 
clearspace 

needed 
around the 

logo. 



04 Brochure

Backcover and frontcover



Brochure

Middle pages



Brochure

Mockup



05 Packaging

Label
This is an example of the label 

of the Vitamin and Omega 
Supplements for dogs.  



Packaging



06 Point of Sale

Roll up banners
Roll up banners may 
be used in promoting 

HappyTails in 
supermarkets, pet 
shops etc. When 
portraying dogs 

together with the logo, 
preferably use dogs 
that look similar to 

the dog in the logo, a 
“toller”. 



07 Infographic

These infographics 
were made for the 
dry dog food from 

HappyTails. 
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Do not...

Do not use 
on black 

background

Do not scale  
incorrectly

Do not change 
typography
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